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DETAILED ACTION 



Claim Rejections - 35 USC § 102 

1 . The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public 
use or on sale in this country, more than one year prior to the date of application for patent in the United 
States. 

2. Claims 15-17, and 19 are rejected under 35 U.S.C. 102(e) as being anticipated 
by Roth et al. ("Roth" (U.S. Patent 6,285,987)). 

3. Regarding claim 1 5, Roth teaches a system comprising: 

A) a computer system having stored thereon an account database for recording said 
search term and scheduling data related to said search term (Column 6, lines 53-65); 

B) programming code for providing a user interface allowing a user to input said 
scheduling data (Column 13, lines 41-64); 

C) programming code for including said search term in a search database accessed by 
said search engine, and for excluding said search term from said search database, 
based on said scheduling data (Column 14, line 25). 

The examiner notes that it common knowledge that by using 
"dayparting/weekparting" (Column 14, line 25), one automatically schedules 
runtimes/downtimes for ads for future days of the week. The examiner further notes 
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that by using "dayparting/weekparting" (Column 14, line 25), one sets a schedule for 
using multiple active periods for an advertisement to run. 

Regarding claim 16, Roth further teaches a system comprising: 
A) wherein said scheduling data are inputted via an information network (Column 6, 
lines 53-65). 

The examiner notes that an "inter-computer network" (Column 6, line 58) is 
analogous to a "network". 

Regarding claim 17, Roth further teaches a system comprising: 

A) a starting time of day (Column 14, line 25); 

B) an ending time of day (Column 14, line 25); and 

C) at least one day of the week for defining when said search term is to be included in 
said search database (Column 14, line 25). 

The examiner notes that it is common knowledge that "dayparting" (Column 14), 
line 25) is a method to run an ad only in a specified time period of a particular stated 
day of the week. The examiner further notes that "weekparting" (Column 14, line 25) is 
analogous to providing "at least one day of the week for defining when said search 
term is to be included in said search database". 

Regarding claim 19, Roth further teaches a system comprising: 
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A) wherein said user interface is a scheduling form transmitted to the user via an 
information network (Column 13, lines 41-64). 

The examiner notes that a "programming form object, which contains data fields 
such as the data fields listed below" (Column 13, lines 43-44) is analogous to a 
"scheduling form". 

Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

This application currently names joint inventors. In considering patentability of 
the claims under 35 U.S.C. 103(a), the examiner presumes that the subject matter of 
the various claims was commonly owned at the time any inventions covered therein 
were made absent any evidence to the contrary. Applicant is advised of the obligation 
under 37 CFR 1.56 to point out the inventor and invention dates of each claim that was 
not commonly owned at the time a later invention was made in order for the examiner to 
consider the applicability of 35 U.S.C. 103(c) and potential 35 U.S.C. 102(e), (0 or (g) 
prior art under 35 U.S.C. 103(a). 
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5. Claims 1-14, 18, and 20-21 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Roth et al. ("Roth" (U.S. Patent 6,285,987)) and in view of Arnold 
(Article entitled "Search Marketing: The New Internet Gold Rush"). 

6. Regarding claim 1 , Roth teaches a method comprising: 

A) including said search term in said database during said at least one activated period 
and excluding said search term from said database during said at least one deactivated 
period (Column 14, line 25). 

The examiner notes that instituting "dayparting" (Column 14, line 25) and 
"weekparting" (Column 14, line 25) is analogous to suspending or pausing an ad that is 
online, and as a result "including said search term in said database during said at 
least one activated period and excluding said search term from said database 
during said at least one deactivated period". 

Roth does not explicitly teach: 

B) receiving a user instruction indicating at least one activated period when said search 
term is to be included in a database searched by said search engine and at least one 
deactivated period when said search term is to be excluded from said database. 

Arnold, however, teaches "receiving a user instruction indicating at least 
one activated period when said search term is to be included in a database 
searched by said search engine and at least one deactivated period when said 
search term is to be excluded from said database" as "The campaign scheduler 
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provides automated turn on-turn off functionality for advertisers who sometimes need 
temporary downtime" (Pages 4-5). 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's would have allowed Roth's to allow advertisers optimal control and highest 
revenue during estimated peak browsing times. 

Regarding claim 2, Roth further teaches a method comprising: 
A) wherein said user instruction is received via an information network (Column 6, lines 
53-65). 

The examiner notes that a "inter-computer network" (Column 6, line 58) is 
analogous to a "network". 

Regarding claim 3, Roth does not explicitly teach a method comprising: 

A) wherein said user instruction calls for immediately commencing an activated period 
if said search term is in a deactivated period; 

B) or immediately commencing a deactivated period if said search term is in an 
activated period. 

Arnold, however, teaches "wherein said user instruction calls for 
immediately commencing an activated period if said search term is in a 
deactivated period" and "or immediately commencing a deactivated period if said 
search term is in an activated period" as "The campaign scheduler provides 
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automated turn on-turn off functionality for advertisers who sometimes need temporary 
downtime (Pages 4-5). 

The examiner notes that it is common knowledge that it is common knowledge 
that having "automated turn on-turn off functionality" (Pages 4-5) is analogous to 
providing immediate responses from specified commands. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's would have allowed Roth's to allow advertisers optimal control and highest 
revenue during estimated peak browsing times. 

Regarding claim 4, Roth further teaches a method comprising: 
A) wherein said at least one activated period commences at a future time (Column 14, 
line 25). 

The examiner notes that it common knowledge that by using "weekparting" 
(Column 14, line 25), one automatically schedules runtimes for ads for future days of 
the week. 

Regarding claim 5, Roth further teaches a method comprising: 
A) wherein said at least one deactivated period commences at a future time (Column 
14, line 25). 
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The examiner notes that it common knowledge that by using "weekparting" 
(Column 14, line 25), one automatically schedules downtimes for ads for future days of 
the week. 

Regarding claim 6, Roth further teaches a method comprising: 
A) wherein said at least one activated period is a plurality of activated periods (Column 
14, line 25). 

The examiner notes that it common knowledge that by using "weekparting" 
(Column 14, line 25), one automatically schedules runtimes/downtimes for ads for future 
days of the week. The examiner further notes that by using "weekparting" (Column 14, 
line 25), one sets a schedule for using multiple active periods for an advertisement to 
run. 

Regarding claim 7, Roth further teaches a method comprising: 
A) wherein said at least one deactivated period is a plurality of deactivated periods 
(Column 14, line 25). 

The examiner notes that it common knowledge that by using "weekparting" 
(Column 14, line 25), one automatically schedules runtimes/downtimes for ads for future 
days of the week. The examiner further notes that by using "weekparting" (Column 14, 
line 25), one sets a schedule for using multiple active periods for an advertisement to be 
off. 
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Regarding claim 8, Roth further teaches a method comprising: 
A) transmitting a scheduling form for use in defining said user instruction (Column 13, 
lines 41-64). 

The examiner notes that a "programming form object, which contains data fields 
such as the data fields listed below" (Column 13, lines 43-44) is analogous to a 
"scheduling form". 

Regarding claim 9, Roth further teaches a method comprising: 
A) means for inputting a time of day and days of the week defining said at least one 
activated period (Column 14, line 25). 

The examiner notes that it is common knowledge that "weekparting" (Column 14, 
line 25) is analogous to "days of the week" and "dayparting" (Column 14, line 25) is 
analogous to "time of day". 

Regarding claim 10, Roth does not explicitly teach a method comprising: 
A) means for inputting a start date and an end date associated with said user 
instruction. 

Arnold, however, teaches "means for inputting a start date and an end date 
associated with said user instruction" as "The campaign scheduler provides 
automated turn on-turn off functionality for advertisers who sometimes need temporary 
downtime (Pages 4-5). 
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The examiner notes that it is common knowledge that the "campaign scheduler" 
(Page 4) includes a graphical user interface to input start and end dates for prospective 
campaigns. The examiner wishes to point out to the supplied supplementary reference 
by CruiseControl which depicts a screenshot showing the GUI having input data fields 
for start and end dates for prospective advertisements. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's would have allowed Roth's to allow advertisers optimal control and highest 
revenue during estimated peak browsing times. 

Regarding claim 11, Roth does not explicitly teach a method comprising: 
A) means for inputting a start date and an end date associated with said user 
instruction. 

Arnold, however, teaches "means for inputting a start date and an end date 
associated with said user instruction" as "The campaign scheduler provides 
automated turn on-turn off functionality for advertisers who sometimes need temporary 
downtime (Pages 4-5). 

The examiner notes that it is common knowledge that the "campaign scheduler" 
(Page 4) includes a graphical user interface to input start and end dates for prospective 
campaigns. The examiner wishes to point out to the supplied supplementary reference 
by CruiseControl which depicts a screenshot showing the GUI having input data fields 
for start and end dates for prospective advertisements. 
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It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's would have allowed Roth's to allow advertisers optimal control and highest 
revenue during estimated peak browsing times. 

Regarding claim 12, Roth does not explicitly teach a method comprising: 
A) a graphic schedule indicating said at least one activated period and said at least one 
deactivated period. 

Arnold, however, teaches "a graphic schedule indicating said at least one 
activated period and said at least one deactivated period" as "The campaign 
scheduler provides automated turn on-turn off functionality for advertisers who 
sometimes need temporary downtime (Pages 4-5). 

The examiner notes that it is common knowledge that the "campaign scheduler" 
(Page 4) includes a graphical user interface to input start and end dates for prospective 
campaigns. The examiner wishes to point out to the supplied supplementary reference 
by CruiseControl which depicts a screenshot showing the GUI having input data fields 
for start and end dates, which indicate the activated and deactivated periods of runtime 
for the for prospective advertisements. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's would have allowed Roth's to allow advertisers optimal control and highest 
revenue during estimated peak browsing times. 
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Regarding claim 13, Roth further teaches a method comprising: 
A) wherein said search term is excluded from said database by modifying said search 
term in said advertiser account according to a predetermined algorithm (Column 14, line 
25). 

The examiner notes that it is common knowledge that the process of "dayparting" 
(Column 14, line 25) and "weekparting" (Column 14, line 25) temporarily 
suspend/remove ads from a database. 

Regarding claim 14, Roth further teaches a method comprising: 
A) scheduling data for defining said at least one activated period and said at least one 
deactivated period (Column 14, line 25). 

The examiner notes that it is common knowledge that the process of "dayparting" 
(Column 14, line 25) and "weekparting" (Column 14, line 25) comprise "activated" and 
"deactivated" periods. 

Regarding claim 18, Roth further teaches a method comprising: 

A) said ending time of day (Column 14, line 25); and 

B) said at least one day of the week (Column 14, line 25). 

The examiner notes that it is common knowledge that the process of 
"weekparting" (Column 14, line 25) is analogous to running an advertisement on "at 
least one day of the week". The examiner further notes that "dayparting" (Column 14, 
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line 25) is analogous to running an advertisement until a specified "ending time of 
day". 

Roth does not explicitly teach: 
C) a start date and an end date; 

Arnold, however, teaches "a start date and an end date" as "The campaign 
scheduler provides automated turn on-turn off functionality for advertisers who 
sometimes need temporary downtime (Pages 4-5). 

The examiner notes that it is common knowledge that the "campaign scheduler" 
(Page 4) includes a graphical user interface to input start and end dates for prospective 
campaigns. The examiner wishes to point out to the supplied supplementary reference 
by CruiseControl which depicts a screenshot showing the GUI having input data fields 
for start and end dates for prospective advertisements. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's would have allowed Roth's to allow advertisers optimal control and highest 
revenue during estimated peak browsing times. 

Regarding claim 20, Roth does not explicitly teach a method comprising: 
A) a graphic schedule indicating when said search term is to be included in said search 
database and when said search term is to be excluded from said search database. 

Arnold, however, teaches "a graphic schedule indicating when said search 
term is to be included in said search database and when said search term is to be 
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excluded from said search database" as "The campaign scheduler provides 
automated turn on-turn off functionality for advertisers who sometimes need temporary 
downtime (Pages 4-5). 

The examiner notes that it is common knowledge that the "campaign scheduler" 
(Page 4) includes a graphical user interface to input start and end dates for prospective 
campaigns. The examiner wishes to point out to the supplied supplementary reference 
by CruiseControl which depicts a screenshot showing the GUI having input data fields 
for start and end dates, which indicate the activated and deactivated periods of runtime 
for the for prospective advertisements. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's would have allowed Roth's to allow advertisers optimal control and highest 
revenue during estimated peak browsing times. 

Regarding claim 21, Roth does not explicitly teach a method comprising: 
A) means for a user to enter a command to immediately override said scheduling data. 

Arnold, however, teaches "means for a user to enter a command to 
immediately override said scheduling data" as "The campaign scheduler provides 
automated turn on-turn off functionality for advertisers who sometimes need temporary 
downtime (Pages 4-5). 
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The examiner notes that it is common knowledge that it is common knowledge 
that having "automated turn on-turn off functionality" (Pages 4-5) is analogous to 
providing immediate responses from specified commands. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's would have allowed Roth's to allow advertisers optimal control and highest 
revenue during estimated peak browsing times. 

7. Claims 22-25 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Roth et al. ("Roth" (U.S. Patent 6,285,987)) as applied to claims 15-17, and 19, and in 
view of Arnold (Article entitled "Search Marketing: The New Internet Gold Rush") as 
applied to claims 1-14, 18, and 20-21, and further in view of Lester (U.S. PGPUB 
2004/0267806). 

8. Regarding claim 22, Roth teaches a method comprising: 

A) including said group of search terms in said database during said at least one 
activated period and excluding said group of search terms from said database during 
said at least one deactivated period (Column 14, line 25). 

The examiner notes that instituting "dayparting" (Column 14, line 25) and 
"weekparting" (Column 14, line 25) is analogous to suspending or pausing an ad that is 
online, and as a result "including said search term in said database during said at 
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least one activated period and excluding said search term from said database 
during said at least one deactivated period". 
Roth does not explicitly teach: 

B) receiving a user instruction indicating at least one activated period when said search 
terms in said group are to be included in a database searched by said search engine 
and at least one deactivated period when said search terms in said group are to be 
excluded from said database. 

Arnold, however, teaches "receiving a user instruction indicating at least 
one activated period when said search terms in said group are to be included in a 
database searched by said search engine and at least one deactivated period 
when said search terms in said group are to be excluded from said database" as 
"The campaign scheduler provides automated turn on-turn off functionality for 
advertisers who sometimes need temporary downtime" (Pages 4-5). 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's would have allowed Roth's to allow advertisers optimal control and highest 
revenue during estimated peak browsing times. 

Roth and Arnold do not explicitly teach: 

C) receiving a group identifier from a user; 

D) linking selected search terms in said search engine advertiser account with said 
group identifier to define a group of search terms. 
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Lester, however, teaches "receiving a group identifier from a user" as "ad 

group" (Paragraph 34) and "For example, Honda may have one advertising campaign 
for its automotive line, and a separate advertising campaign for its motorcycle line" 
(Paragraph 34), and "linking selected search terms in said search engine 
advertiser account with said group identifier to define a group of search terms" 

as "each ad group may include a set of keywords" (Paragraph 34). 

The examiner notes that it is common knowledge that ad groups contain multiple 
specified keywords. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Arnold's and Lester's would have allowed Roth's to provide a method for more 
effective advertising using interactive media and services, including a need to serve ads 
in a manner that increases their relevance to a viewer, as noted by Lester (Paragraph 
10). 

Regarding claim 23, Roth further teaches a method comprising: 
A) wherein said group identifier is received via an information network (Column 6, lines 
53-65). 

The examiner notes that a "inter-computer network" (Column 6, line 58) is 
analogous to a "network". 



Regarding claim 24, Roth further teaches a method comprising: 
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A) wherein said selected search terms are selected by said user via an information 
network (Column 6, lines 53-65). 

The examiner notes that a "inter-computer network" (Column 6, line 58) is 
analogous to a "network". 

9. Claims 25-28 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Roth etal. ("Roth" (U.S. Patent 6,285,987)) as applied to claims 15-17, and 19, and in 
view of Lester (U.S. PGPUB 2004/0267806). 

10. Regarding claim 25, Roth teaches a system comprising: 

A) scheduling data related to said group (Column 14, line 25); 

B) programming code for providing a user interface allowing a user to input said 
scheduling data (Column 13, lines 41-64); and 

C) programming code for including said linked search terms in a search database 
accessed by said search engine, and for excluding said linked search terms from said 
search database, based on said scheduling data (Column 14, line 25). 

The examiner notes that instituting "dayparting" (Column 14, line 25) and 
"weekparting" (Column 14, line 25) is analogous transmitting "scheduling data". The 
examiner further notes that a "programming form object, which contains data fields such 
as the data fields listed below" (Column 13, lines 43-44) is analogous to a "user 
interface". The examiner notes that instituting "dayparting" (Column 14, line 25) and 
"weekparting" (Column 14, line 25) is analogous to suspending or pausing an ad that is 
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online, and as a result "including said linked search terms in a search database 
accessed by said search engine, and for excluding said linked search terms from 
said search database, based on said scheduling data". 

Roth does not explicitly teach: 
D) a computer system having stored thereon an account database for recording a 
group identifier, selected search terms linked with said group identifier. 

Lester, however, teaches "a computer system having stored thereon an 
account database for recording a group identifier, selected search terms linked 
with said group identifier" as "ad group" (Paragraph 34) and "For example, Honda 
may have one advertising campaign for its automotive line, and a separate advertising 
campaign for its motorcycle line" (Paragraph 34), and "each ad group may include a set 
of keywords" (Paragraph 34). 

The examiner notes that it is common knowledge that ad groups contain multiple 
specified keywords. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
Lester's would have allowed Roth's to provide a method for more effective advertising 
using interactive media and services, including a need to serve ads in a manner that 
increases their relevance to a viewer, as noted by Lester (Paragraph 10). 

Regarding claim 26, Roth further teaches a system comprising: 
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A) wherein said user interface allows said user to input said scheduling data via an 
information network (Column 6, lines 53-65). 

The examiner notes that a "inter-computer network" (Column 6, line 58) is 
analogous to a "network". 

Regarding claim 27, Roth further teaches a system comprising: 
A) wherein said computer system further has stored thereon programming code for 
providing a user menu (Column 13, lines 41-64). 

The examiner notes that a "programming form object, which contains data fields 
such as the data fields listed below" (Column 13, lines 43-44) is analogous to a "user 
menu". 

Roth does not explicitly teach: 
D) allowing a user to select search terms to be linked to said group identifier. 

Lester, however, teaches "allowing a user to select search terms to be 
linked to said group identifier" as "ad group" (Paragraph 34) and "For example, 
Honda may have one advertising campaign for its automotive line, and a separate 
advertising campaign for its motorcycle line" (Paragraph 34), and "each ad group may 
include a set of keywords" (Paragraph 34). 

The examiner notes that it is common knowledge that ad groups contain multiple 
specified keywords. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to combine the teachings of the cited references because teaching 
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Lester's would have allowed Roth's to provide a method for more effective advertising 
using interactive media and services, including a need to serve ads in a manner that 
increases their relevance to a viewer, as noted by Lester (Paragraph 10). 

Regarding claim 28, Roth further teaches a system comprising: 
A) wherein said user menu allows said user to select search terms via an information 
network (Column 6, lines 53-65). 

The examiner notes that a "inter-computer network" (Column 6, line 58) is 
analogous to a "network". 

Conclusion 

10. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. 

U.S. PGPUB 2004/0267725 issued to Harik on 30 December 2004. The subject 
matter disclosed therein is pertinent to that of claims 1-28 (e.g., methods to schedule ad 
group campaigns). 

U.S. PGPUB 2005/0097204 issued to Horowitz et al. on 05 May 2005. The 
subject matter disclosed therein is pertinent to that of claims 1-28 (e.g., methods to 
schedule ad group campaigns). 

U.S. PGPUB 2004/0133471 issued to Pisaris-Henderson et al. on 08 July 2004. 
The subject matter disclosed therein is pertinent to that of claims 1-28 (e.g., methods to 
schedule ad group campaigns). 
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Manual entitled "Rules Based Bidding" dated 08/07/2003. The subject matter 
disclosed therein is pertinent to that of claims 1-28 (e.g., methods to schedule ad group 
campaigns). 

Manual entitled "Managing Bids" dated 07/21/2003. The subject matter 
disclosed therein is pertinent to that of claims 1-28 (e.g., methods to schedule ad group 
campaigns). 

Manual entitled "CruiseControl Campaign Scheduler" dated 08/09/2003. The 
subject matter disclosed therein is pertinent to that of claims 1-28 (e.g., methods to 
schedule ad group campaigns). 

Article entitled "FindWhat.com Announces CruiseCtrol - Suite Tools to 
Automate Campaign Management" dated 04/17/2003. The subject matter disclosed 
therein is pertinent to that of claims 1-28 (e.g., methods to schedule ad group 
campaigns). 

Article entitled "FindWhat.com Announces its New Campaign Schedular - 
Simplifying FindWhat.com Account Management for Advertisers" dated 
03/17/2003. The subject matter disclosed therein is pertinent to that of claims 1-28 
(e.g., methods to schedule ad group campaigns). 

Article entitled "The Lunchtime Effect" by Kevin Lee, dated 02/05/2003. The 
subject matter disclosed therein is pertinent to that of claims 1-28 (e.g., methods to 
schedule ad group campaigns). 
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Article entitled "Daypart Advertising - New to Online" by Hollis Thomases, 
dated 01/109/2003. The subject matter disclosed therein is pertinent to that of claims 1- 
28 (e.g., methods to schedule ad group campaigns). 

Article entitled "Yahoo!: Dayparting Can Boost Ad Campaigns" by Brian 
Morrissey, dated 11/19/2002. The subject matter disclosed therein is pertinent to that of 
claims 1-28 (e.g., methods to schedule ad group campaigns). 

Article entitled "NYTIMES.com Debuts Dayparts" by Christopher Saunders, 
dated 06/03/2002. The subject matter disclosed therein is pertinent to that of claims 1- 
28 (e.g., methods to schedule ad group campaigns). 

Contact Information 

1 1 . Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Mahesh Dwivedi whose telephone number is (571) 272- 
2731 . The examiner can normally be reached on Monday to Friday 8:20 am - 4:40 pm. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Tim Vo can be reached (571) 272-3642. The fax number for the 
organization where this application or proceeding is assigned is (571) 273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov . Should 
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Business Center (EBC) at 866-217-9197 (toll-free). 
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